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PRODUCER ONLINE IS FOR
THE AGENCY COMMITTED TO:
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“I was very pleased with B Practicing agency risk management principles
the explanations I received

B Protecting itself from E&O exposures
as to how the Producer ng! post

Online can enhance our B Providing faster access to coverage and technical
agency's professionalism information to its staff

and knowledge. We are B Increasing revenue and profit
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Prior  Current
year year

Commission $1,825,000 $2,500,000
Income

Loss Ratio  92.7% 49.8%
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“How to Insure” Courses - — —

T —
B Providing easy to use tools that teach new producers
the right way to collect all the critical data , =
B Sending professionally written letters to prospects and clients y

B Providing customer focused content for its Web site

B Offering insurance coverage training to its staff

B Delivering account development training to its producers
B Creating effective mail or e-mail campaigns

B Having the best and most knowledgeable team of professionals
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PRODUCER ONLINE IS FOR THE PRODUCER
AND ACCOUNT MANAGER COMMITTED TO:
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Client/Agent

Coverage Agreement

"l use the PF&M and Commercial Risk
Survey sections the most. | like to use
Producer Online to read up on risks and
learn about suggested coverages. It is also
a good place to get SIC, NAICS, suggested
workers comp, and ISO codes. To me this is
a great tool and | have shared it with the
other producers in our office as well."

Benjie Bates
Bates Hewett & Floyd Insurance Agency
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B Being better prepared, better equipped, and ready to hit the
ground running

Adding depth to your book of business

Composing business correspondence with ease
B Possessing specific knowledge of your prospect’s operations

and exposures before your first meeting Researching appropriate coverages quickly

B Sharpening your technical skills Preparing your renewals accurately with the personal lines
pre-renewal questionnaire
B Demonstrating your insight using real court cases and

decisions

Accessing the right markets for specialty risks and high
value “toys” from your computer
B Keeping all the facts and information about your clients

organized B Explaining complicated insurance terms in language your

customers can understand
B Producing risk specific lists of questions to ask and
information to gather before you quote

B Printing an ACORD® application when you need
it—anytime, anywhere
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PRODUCER ONLINE IS FOR THE
STUDENT OF INSURANCE COMMITTED TO:

B Finding the answers to your questions faster

B Staying current with coverages in an
ever-changing industry

B Learning everything there is to know about
the product you sell or service

B Expanding your knowledge and opportunities

B Understanding the basis and concepts of
property and casualty insurance

B Learning practical applications of coverages

anen Insurance Words and Thair Meanings - Rough Nates =
(LB N e o veoecent
PFBdUFELLI?_nli e nsuranos Pusksters Snce 1578

rance Words and Their Meanings =~

rdi_homesagly * JUCH] Q)

words aiphatiet:
IAIBICIRDIEIEIGIHIIJIBILIMINIQIBIQIRISITIVINIWIXIYIZI

Selocstha glossary of the
IAIBICIRIEIEIGIHIIIJIKILIMINIQIPIQIRISITIVINIWIXIYIZ]

AuTgmaTYY

L] Glossary of Construction Terms |
com i
sathstoy
am—g ABS
i Alight, rigid plastic material used for deains and vents. Typically, it s biack, joined with EDU .
glus, and used far remaving wastiwatar.
-
ENTLEYTN MG
WRGA, TERNS for an air Of an air -] systam.
Rt o0 AIC condanser
L T Thes anterior fan of an air conditioning system that cools and kquifies froen gas and
Smsreun s Felums 4 10 the 8 condiianing cod -—
Mrasr oG MG disconnect
The AIC candenser's ON-OFF switch. ‘.
= { —
- il
ann 50 Commercial Property Program Overvitw =]
(<] = Bhe o WA L i v n-sgarivenion comipimi 1001130930077 v JCIe Q)

1301

150 COMMERCIAL PROPERTY PROGRAM OVERVIEW

{December 200)

INTRODUCTION

] 522 of i business, tangioe property usuay rese total assets. wding And
Personal Progerty Coverage o sroviding i

rage. A & rent, 8 shoukd eur ag

e
ELIGIBILITY

oo ——— ]

| ™he poisies, foema

| y Prog
] monoine Commencial Property Pokoy or the Commanial Package Poloy (CPP). Tham an no imitations o axchusions with nespedt i
] sécrtity for the Commanial Progerty Poicy.

b Fromse mier 12 PFAM Saction 1302, 150 Commarcial Property Frogrim Elgiity for mens inirmation

+] POLICY MAKE-UP

pety s o o
* Comman Folicy Cecaniora

Lo oy . fis @ mandaiory
form for ll simpified mancine o mult-ine polcies
' Commereal Prope Pletss rider £304-1, CF DS 00-

oter 1300134, CF 00 80-

. Frease
Form Anatyss, for mons imormation about his form.
* Cra of the Commarcial Propeny Coverngs Farms bsted boom
® Cra or morm of the Cisses Of Loas Forma, Thess ks o Proase
refer to PFAM Section 130 -1, Basic, Broad And Specal Causes Of Loss Forms Anaiysis, for more informaion abot Taesa forms.
= Poficy Gover or Polcy Jacket develcped by indhvidusl insurnce compankes. Thass forma mary siso inckuda an indax o 1 tabe of
Cortents 1 = faeranes g by Some ML,
«| COMMERCIAL PROPERTY COVERAGE FORMS
§ 4 Commercial Procerty Covernge Forma identfy e subtect of nsurance, doscris basi:, axiended and any cotonal covages, prvide *

6 roughnotes.com | 800.428.4384



“Producer Online has been a good tool for me to refer to whenever | have a question about
insurance. I still consider myself new to this industry, so | am learning something different
every day. Being able to go to Producer Online gives me a wealth of information all in one

location. One of my favorite sections to use is the “Producers Commercial Lines Risk

Evaluation System,” which gives you an overview of the particular risk you are trying to
write as well as what you should expect in each line of business and the different coverages
they suggest. “Insurance Words" is another | use to get a quick description of an insurance

term or coverage | might not know. The last one
of the three sections | use most often is the
search option for Rough Notes magazine. When |
want to look up articles about certain topics that
pertain to the industry or just want to see how
other agencies operate, | can go to this section.

It gives me ideas of how to become a better agent
and keeps me up to date as to what is going on in
the marketplace. There are a number of other
sections that are useful and help you to be more
efficient with your work. Producer Online has
been a big help in my growth as an insurance
agent and | will continue to use its resources.”

Neel Ford
EM Ford & Company
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In Action

B Monthly newsletter

B Useful tips and
updates

B Notifications

regarding ACORD"

changes
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BECOME THE COVERAGE EXPERT *e
WITH PRODUCER ONLINE /

Producers Commercial Lines Risk Evaluation System

B Narrative overviews of operations and exposures for
more than 650 classes of business
Recommended SIC, NAICS, GL, and WC codes
Coverage recommendations
Risk specific questionnaires designed to identify
coverage gaps and exposures
Client/Agent Coverage Agreement (E&O loss control
tool)

Producers Personal Lines Risk Evaluation System
B Narrative overviews for:
Coastal Properties
Condominiums
Rental Properties
Single Family Dwellings
Tenants
B Pre-renewal questionnaires
B Risk specific questionnaires designed to identify hidden
exposures such as:
In-home business
Water related
Recreational vehicles
B Client/Agent Coverage Agreement (E&O loss control tool)

Policy Forms & Manual Analysis (PF&M)

B Detailed commercial, personal, & specialty coverage

analysis of ISO & AAIS forms and endorsements

B Comparisons of prior coverage forms help mitigate
E&O exposure
Written in easy to understand language with clear
examples
Relevant court cases and decisions
Quizzes on each coverage section for training and self-study
Risk management techniques
Updated monthly

Coverages Applicable
B Electronic version of one of the best known and used
print resources for coverage identification
Simple and concise coverage explanations and their
applications
Overview of 28 business classes
Coverage identification for over 600 risks
Links to PF&M and ACORD® forms

Producer Online
$1,600.00 1st Year
$750.00 Annual Renewal

Insurance Marketplace
B Find a market for hard to place coverages
B E&S directory with direct links to company’s, broker’s
and MGA’s Web sites
B Search by category and state or company name

Insurance Marketplace Cybercast
B Monthly e-mail highlighting
B Emerging markets
B New products
M Product enhancements

ACORD® Forms Library
B Printable applications
B Inscructions for completion of all forms

Insurance Words & Their Meanings
B Dictionary with easy to understand definitions
B Fourteen risk-specific glossaries

Business Building Letters

Examples/Samples of 330 professionally written

correspondence pieces

Ongoing prospecting

Account development

Service/claims

Relationship building

Service surveys

Copy, paste, edit, customize, and save in your own

letter library

“How to Insure” Training Courses
B Ten risk-specific, self-paced courses
B Ideal for agency training or self study

e-marketing for Agencies
B Inform and educate through your Web site
B Professionally written articles
B Easy to understand answers to consumer questions

Rough Notes magazine
B Electronic access to ten years of insurance-related news,
sales ideas and commentary from the industry’s most
highly respected publication

In Action
B Monthly newsletter
B Useful tips and updates
B Notifications regarding ACORD® changes

*Online credit card processing available
Monthly installment billing available ¢ Call for details
Free demo at www.roughnotes.com/onlinedemo

roughnotes.com | 800.428.4384




Insurance Words for Agent Web sites
$120.00 Annual subscription fee

Every industry has a specialized language. The insurance
industry has quite a few unique terms so a dictionary is
necessary for our clients. Placing Insurance Words on your
Web site tells your client that you want to communicate.
These definitions are easy to understand and written with
the non-insurance person in mind. This easy to navigate
addition to your Web site will be a plus to your clients and
your employees.

e-Marketing for Agencies
$120.00 Annual subscription fee

The marketing tool to drive consumers to your Web site. It
provides relevant and current insurance topics for an
agent's Web site. All of the articles are written by insurance
experts in an easy to understand language for your
customer. Article topics range from personal auto,
homeowners, general insurance, and commercial lines.
Updated and enhanced monthly, these articles can be your
Internet "Newsletter."

PF&M Online $450.00 First Year

$400.00 Annual Renewal
Comprehensive analysis of AAIS and ISO coverage
forms and endorsements. It also contains specialty lines
analysis. Underwriting and rating guidance and
alternative market discussions are provided along with
other important tools. The policy analysis provides easy
to understand examples of difficult concepts. Well over
1,000 court cases to provide insights of the topics
discussed. With the quizzes provided this could become
your primary training tool.

Producers Commercial Lines Risk Evaluation System
$500.00 1st Year
$200.00 Annual renewal

The same account evaluation tool that is included in
Producer Online. Comprehensive and valuable, this
survey helps you ask the underwriting and coverage
questions needed to build a better product for you
clients. Over 650 business are described, coverages
recommended, and questionnaires are provided. Write
more business, up-sell more accounts, and it is a great
educational tool.

Producers Personal Lines Risk Evaluation System
$500.00 1st Year
$200.00 Annual Renewal

A risk specific approach to personal lines gives agents the
confidence to pursue new and different accounts. This
tool identifies the exposures and recommended coverages
for each risk type. It is the same survey that is included in
our Producer Online product.

E-mail Orders: rnc@roughnotes.com.| Fax Orders: 800.321.1909 9



PUBLISHING DIVISION

Publications and Services in
Print and Online

Rough Notes® Magazine ................ 12,13
Rough Notes® Magazine Online .......... 14, 15
The Insurance Marketplace® . ............ 16, 17
The Insurance Marketplace® Online . ... ... 18, 19
The Insurance Marketplace® Cybercast . . . . . . 20, 21
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ROUGH NOTES® MAGAZINE

The industry’s premier publication...

Beginning more than 131 years ago and for every month thereafter, Rough Notes
magazine has provided agents with the information and insights they need. In
these highly competitive times, the magazine has kept on top of the issues of
greatest concern to you by including:

B Feature articles about people and programs.
B Special reports about the issues that affect you and your agency.

B Monthly columns from highly qualified insurance professionals such as
Donald Malecki, CPCU; Michael Moody, MBA, ARM; Phil Zinkewicz;

e e and Len Strazewski, insurance veterans who know the industry inside out.
WITH 195 EMPLOYEES
AND 10 BRANCHES

-

~ RANEW
(GENERATIUN BUILDS
UNEIRNES LEGAGY

Feature articles are the
“cornerstones” of each monthly issue
of Rough Notes magazine.

MARKETING ACINCY OF THE RSTH

AN ORGANIC

_ GROWTH

CULTURE

Our new monthly feature article, "Capiralizing on The Rough Notes Marketing Agency of the Month and
Benefits," profiles the employee benefits business Marketing Agency of the Year have become coveted
operation of a leading property/casualty agency. awards among the nation’s agents and brokers.

12  roughnotes.com | 800.428.4384
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== | COURT DECISIONS

REBUILDING COST CHART
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Renew your subscription
for FREE online!

www.roughnotes.com

Rough Notes regularly publishes columns
and departments that provide practical
information and advice on how to sell
insurance and how to achieve growth
within an agency. Editorial columns and
departments that appear monthly or
regularly include:

AAIS Perspective

Agency Financial Management
Benefits Business

Beyond Insurance

Building Equity Value
Centuries of Rough Notes
Court Decisions

Coverage Concerns

Critical Issue Report
Customer Service Focus
Enterprise Risk Management
Lessons in Leadership
Management by Coaching
Ownership Changes

People Management
Producer Self-Management
Public Policy Analysis & Opinion
PF&M at a Glance
Rebuilding Cost Chart
Regional News

Risk Management

Risk Managers’ Forum
Strengthening the Front Line
To The Point

Winning Strategies

E-mail Orders:.rnc@roughnotes.com | Fax Orders: 800.321.1909
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ROUGH NOTES® MAGAZINE ONLINE

Industry information at your fingertips
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\ of Rough Notes magazine is
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B B

s s | Naush tete Flasal
sagazine | Thi imurance Marketsiace | AQmeSATEE e

P D e
A e generation ol products
b e e nce profesionsl, Dl e

= than & century Of SXpeTience.

Rough Notes digital edition uses flash
animation to bring our online
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| month’s issue
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Readers flip the online
pages—ijust like the
{lh:;nqh Notes Company, lm.;.m A1 Do s = e Prlnted magaZIne'

i Contact Us

The Rough Notes Company, lnc.

Home | Rough Notes Migazine | Thelnsurance Marketplace | AdMediaKits | Rough Notes Products | Ingdustry Links

_ The online version of Rough Notes
“qanp 3 T . .
e ; =t magazine and the entire Rough
= ™ b iR ¥ Notes Web site feature:

B A view that is easy to read,
save, print and forward

B Scarch functions for easy
find, save and print

functionality
= B Clickable ads that drive
+ T traffic to company Web sites

The Rough Notes Company, Ho part of this publication may be reproduced, translated, stored ‘n-iﬁliuuvv_,_7 wmitted in any form by
electronic, mechanical, BhotacopyIng, recording, of by other means, except a5 expressly permitted by the publisher, FoT P 8t Samuct W, Berman

B Audio and video pop-ups or
embedded advertisements are
available upon request

enn The Rough Notes Compan
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Hough Notes Company, loc, s
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Linked advertisements
make company Web sites
one click away.

www.roughnotes.com | .
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NATIONAL MARKET nlﬁiﬂm"(‘m
 SURPLUS, SPECIALTY LINES & INDUSTRY SERVICES

2000 EDIT ON

THE INSURANCE MARKETPLACE®

The agent’s #1 market research tool for 47 years that
reflects the insurance marketplace of today

The Insurance Marketplace is an annual directory for excess, surplus and specialty
lines, as well as industry services. This is the only publication that lists specialty
providers by state, regionally, and nationally.

There is also a section of Lloyd’s Qualified Representatives. More than 675 categories
of coverages are included in the national directory as well.

In response to our active and loyal readers’ requests, we have added a new benefits
section to this year’s Insurance Marketplace. The companies listed represent
dynamic organizations that understand the growing role of property/casualty
agencies in the sale of benefits services. While some providers have been slow to
realize the impact P-C agents have on sales, these companies are on the forefront
and are ready to help you be more successful while selling benefits insurance and
related services. We encourage you to explore their offerings and see how they can
help you be a more complete partner to your clients.

The Insurance Marketplace
is distinguished from the

competition by definitions that

clearly describe the categories.

Horse Farms.

o in rising show ur
iBcamt Hrestiach sl Insurance

Horse (Livestock)
Madical and Surgery

Horse Farms

Farms that specialize in raising show or race horses
have significant livestock and liability exposures. In
addition, horse farms that provide boarding and
breeding activities or that offer training and in-
struction have unique liability and property expo-
sures. Property coverage applies to barns, stables,
tack, other equipment and farm machinery. Com-
mercial general liability insurance covers various
exposures connected with horses. These operations
are underwritten by:
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“IMITATION 1S THE HIGHEST FORM OF FLATTER'

Ot e

Although we find imitation fattering we don't want you to settle for second best.
Don't be confused when buying insurance, look for our logo.  Get the best! 5

Excess and Umbrells Farm & Ranch Estate Packsges  Animal Mortality & Medical
Care, Cistenty & Conteul Private Homeernnees Liskslity Commnereial Equine Lishikay
Whalesale Nuncries Camle Fociots sy Farms
Cattle Ranches Vineyands
Large commercial growers ssd Geaim and Row Crop Growers
packers of agricalural prodects  Nut Cvehands & Berry Geowers

ALLEN FINANCIAL
INSURANCE GROUP, INC.
THE EQUESTRIAN GROUP
Phocnix, Astsoss 55068
B00-874-9191 FAX 602-992-8327
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roughnotes.com | 800.428.4384
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Print

Published annually, The Insurance Marketplace is mailed out as a complimentary
supplement to the December issue of Rough Notes magazine for all subscribers
(nonsubscribers to Rough Notes can order this publication for a nominal $16.75,
shipping/handling included). Five regional issues (Northeast, Southeast, Midwest,
Southwest and Western), assures that the provider you contact can place the coverage
you need in your geographical location.

Phone

Our toll-free number allows you to telephone us from 8:00 a.m. to 4:30 p.m. EST,
Monday through Friday. Simply call (800) 428-4384, and experienced representatives
will quickly provide you with a list of providers for your needs.

Fax
Our toll-free fax number is always open. Fax your inquiries to (800) 321-1909.

Internet

The Rough Notes Company Web site (www.roughnotes.com or
www.insurancemarketplace.com) provides you with the capability of
searching for the markets you need—24 hours a day, seven days a week.
You can also e-mail us at rec@roughnotes.com.

Remember, if we cannot immediately locate a market for the coverage you need, we
will research it more extensively for you.

Order your directory today!
Published in five regional issues:

Northeast, Southeast, Midwest, Southwest, Western

$16.75 each (includes shipping & handling)

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.321.1909 17
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THE INSURANCE MARKETPLACE ONLINE

The agent's #1 resource for finding difficult markets online
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RoughNotes.com

Search by company

The Insurance Bé Addingtan/Roe & Co. (Aviation Risks)
Market

place® . [ T }- EE Google

ek hare tol Cliek hora to:

Search for Search for . | T“]:I “ s The Rough Notes Company, ne. - inssarwe Pustshars Snee 1678

s ovener 8 BVARKETPLACE

and State

Insurance

Sheciaty Tnsurance Can't find what you need? '
CyberCast Y © orE-mi

Company Login
My List

Copyright Notice
Contact Us

2011 IMP media kit

COPYRIGHT NOTICE: €208 The Reugh Netes Company, Inc. Al 1ig

Campany Legin
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Era TS
The Insurance Marketplace® is always accessible to agents through
a variety of media, including:
* Online at www.insurancemarketplace.com
or www.roughnotes.com. These two Web sites receive Ab SO lute ly Free !
more than 737,000 hits per month and 43,000 unique visitors . .
per month. The entire 2010 Insurance Marketplace® is published N o Re ngtratl on
on our Web site with hyperlinks to the specialty lines advertisers’
bome pages No Contracts

¢ The Rough Notes Company’s Producer Online

o www.ultimateinsurancelinks.com

roughnotes.com | 800.428.4384
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The Insurance
Marketplaca®

Click hore to: Click hers to: Click hare to: Click here to:
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has been dedicated to providing comprehensive coverage to a variety of
specialty risks located all over the country. Whether ifs a small accident
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THE INSURANCE MARKETPLACE CYBERCAST

The Insurance Marketplace Cybercast
tackles a new problem each month with
new experts and new highlighted
markets, but each month the same
information is available:

B MarketStance information on the
size of the market available

B An easy to understand example
describing the marketplace
problem

B Three or more experts describing
the problem and the available
market solutions

B Listing of brokers, MGAs and
insurance companies interested in
being problem solvers

Practical and
useful information
on excess, surplus,
specialty lines and

industry services

An audience of
15,000 requested
subscribers!

’E‘ @ himp: / fwww.roughnotes.com fimp_cybercast/Archives v022_April2009 findex, htm

e v €

& [Gl* Google

Getting Started  Latest Headlines 5

THEWIRANC
MARKETPIAG

The industry’s most reliable
source for emerging markets
™ [ Ma

Walame 23 Apail 2048 - FETUTH
MEW PRODUCTE |

EMMANCEMENTS | COMWTACT CHANGES | ARCHWIVE |

Share fas Brenn Frissaly Yeseas

susscmime

Companies/Brokers/MGAs
Do you have a new product or enhancement?
Llick here to submit your information
—OR—
call 1-800-428-4384 to speak to
Eric Hall Vice < Natlonal Sales Director

INSURANCE MARKETPLACE SOLUTIONS

The Alternative Fuel Industry

The alternative fuel industry’s history has been hesvily inflienced by glsbal ol and gas prices and
avadlabilty. Tha first major push was i the 19705, when oll supples dwindied and prices soared, This led
toan emphasis on other sources, such bs solar power, shale, and numerous cther aternatives. However,
investors were disappointed when gas prices dropped and ahternative fuels were ance again considered
too expensive, When ol prices spiked at over $140 a barral last summer, puble cutery for ol

campaign. Corn prices reached unheard of levels and ethancl
plant construction could not keep up with the demand.

At the present time, the price of a barrel of ol has retreated to the $40s range. Corn farmers are
suffering and ethanol plants ace closing, Howaver, in the midst of this, the stimulus packape & providing
incentives for ahernatae fuel providers to persevere. Wind and solsr power and fuel cell technologies for
cars are moving forward based on hopes that having multiple scurces of anergy will resukt in stable
pricing levels and that the United States industry will control its own energy destiny,

GROWTH POTENTIAL

The Alternative Energy Market within the Stimulus Package

Tha §767.2 bilion American Recovery and Renvestment Act provided 543 billion to the energy sector with the goal of moving the
United States forward in pursuing energy independence. Alernative fuel is actually a part of every sector. For example, 3 primary
purpese of Impreving the electricity grid is to enable transfer of wind, solar and hydro power generated in rural areas to urban
areas where it is most needed. While the government money is intended to provide mfrastructure and encoursgement, private
industry will be the real growth engine for aternative fuel industries,

ENERGY PORTION - 543 BILLION

“ Elgetricity Grid

“ Renawable Enargy Loan Guaranios

U Fedaral Building upgrades

= 511 and Local Government Engsgy Efficiency Grants.

B HUD Housing Energy Efficiency Retrofits

 Energy Efficiency and Rengwable Encigy Restarch

™ Advariced Battery Systems.

5 Home Weatherization for Low Income Families
Sman Applianc Rebates

“ Federal Fleet Update 1o Aliernative Fuel and Plug-in

“ Electric Transporiation Grant

“ Cleaning Fossi Energy

AMERICAN RECOVERY
AND REINVESTMENT BILL

N Energy W Education and Training ~ Det i B bie E Ressnech
“Prolecting the Vulnerable ¥ Stale and Local Fiscal Reliel | grate st L o Govtnremnt Aommis ot vanitios
 Health Care “Infrastructure and Science Retrefning of Buses to Reduce Diesel Emissions

= Tax Relief Other “ Groan Jobs Traming

( HARVEST
S2AUnONs

eBook

Having
trouble
managing
all of your
Customer
Information?

vl

£

roughnotes.com | 800.428.4384



The Insurance Marketplace Cybercast also provides the

latest information on the specialty insurance marketplace.

New Products

Enhancements

Contact Changes

Do you need help in finding an expert who is actively working in a
specific marketplace? Each month, The Insurance Marketplace
Cybercast will list brokers, managing general agents and insurance
companies who are interested in writing coverages in the

highlighted market.

ES ALTERNATIV

FUEL OPE

Burns & Wilcox
30833 Northwastarn Hwy.
Farminguen Hills, M1 48334
Contact Duvid Price, Exscutive Vi, wnd Chisf
Emall: dpricag@bumy-wilcas,com
Phona: (248) 539-6012
site: www. bisrniandwileon. com

Quadrant Insurance Managers
470 Olds Werthingeon Rd. Ste. 200
Wartervilla, OH 43082

Centact Karen Harris, Marketing Diractar
Emsil: kharrds@quadrant-us,som

Phona: (614) 841-1425

Fax: (614) 8411426

Website: wurw,qusdrnt-us.com

MANAGING GENERAL AGENTS
INSURANCE COMPANIES

CLICK HERE TO REMOVE FROM LIST

market but still remain very upbeat, The new green emphasis
and environmental regulations are changing how buidings are being built as well as encouraging retrofitting of existing
buidings for #And these d ara ready to meet the challenges!

lum:
Piracy

The pirates of Somalia, Migeria and Bangladesh show us how very wulnerable our major method of international trade is. Using
primitive techniques, they have been able to capture huge cargo-carrying vessels. The vessel and its crew are held until their
release can be negatiated. These aren't cartoon characters. They are desperate people, committing desperate crimes, and they
are not going away.

September 2009

clume 26 09
The Lodging Industry

When times are tough, Americans_._stay home. Whike staycations, webinars and teleconferencing may be popular ways ta save
maney, they all negatively affect lodging industry revenue. In addition ta reductions in revenue for avernight stays, revenues
for all sarvices provided, such as mestings, restaurants and other catered events, have declined

u
ew and Used Automobile Dealerships

What does the owner of a new car dealership do when its franchise agreesment is cancelled?, Although they might prefer to
remain franchised dealers, many are exploring bacoming used-car dealers in addition ta continuing their automotive service
departments. Committad automabile entrepranaurs will not want to wait in the wings, 5o expact to ses thase "un” franchised
dealers find a way to stay in the market. and expect the insurance marketplece to find solutions to any coversge problems they
encounter.

Volum, une 200
Medical and Radiology Diagnostic Laboratories

Diagnestic labarztories are a vital part of the disgnsis process. They receive the samples, run the approprizte tests, and
present the results to the physician. If any step is omitted, the disgnosis will be incorract and traatments pravided in vain or
perhaps to the patient’s detriment.

Volume 23, May 2009

The Alternative Fuel Industry

The atternative fuel industry's history has been heavily influenced by global oil and gas prices and availability. At the present

time, the price of a barrel of oil has retreated to the $40s range. Com farmers are suffering and ethanol plants are closing,
iowever, in the midst of this, the stimulus packsge is providing incentives for alternative fuel providers to persevers. Wind and

solar power and fuel cell technologies for cars are moving forward based on hopes that having multiple sources of energy wil

result in stable pricing levels and that the United States industry will control its own energy destiny.

lum 0
The Alternative Fuel Industry

The atternative fuel industry's histary has been heavily influenced by global oil and gas prices and avaiability. At the present
time, the price of a barrel of oil has retreated to the §40s range. Com farmers are suffering and ethanol plants are closing
However, in the midst of this, the stimulus package is providing incentives for alternative fuel providers to persevera. Wind and
solar power and fuel cell technologies for cars are moving forward based on hopes that having multiple sources of energy wil
result in stable pricing levels and that the United States industry will contral its own energy destin

Subscribe for free at www.roughnotes.com/IMP_cybercast/registration
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Rough Notes’ Technical and Educational Products Division

Linda D. Ferguson, CPCU, is Vice President, Technical
and Educational Products Division. Her 35-year insurance
career includes commercial lines underwriting, and
marketing and management positions in both the field
and home offices of national property/casualty insurance
carriers.

Bruce D. Hicks, CPCU, CLU, is Senior Editor,
Technical and Educational Products Division. He began
his career in insurance in 1981, serving several regional
and national companies in personal lines underwriting,
product research and development, auditing, regulation
and compliance.

Joseph J. Hunter-Lattak, CPCU, AIM, AMIM, is
Assistant Editor, Technical and Educational Products
Division. He has been a contributor to the
property/casualty insurance industry as both a
commercial lines underwriter with several companies
and an agency producer over the past 35 years.

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.321.1909

Richard C. Lewis is a contributing writer for the bonds
section of PF&M. He has over 40 years experience as a
practitioner in the fields of commercial bank and surety
credit and is one of the most respected names in the
surety area of the insurance community. He is the author
of numerous articles and books on the subject of bonding
and surety.

Jenny Pagano, CPCU, CLU, FLMI, is a contributing
writer for the Technical and Educational Products
Division. She is currently a product administrator with a
regional insurance carrier and has spent more than 29
years in the insurance industry. Her career includes work
in underwriting, product development, ratemaking,
project management, and research and analysis.
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- APPLICABLE

#30040
$75.50 (plus s/h)
ISBN# 978-1-56461-309-7

CD version
#/58011
$126.00 (plus s /h)

#30011

$88.50 (plus s /h)

ISBN# 978-1-56461-305-9
558 pages

Coverages Applicable

Coverages Applicable is the place to look for industry specific insurance
coverage answers. In one easy-to-use book, explore the insurance needs for
over 650 different types of risks. This book has been a top reference book
for more than 50 years because it gets to the point and stays focused!

You will not only identify the coverages your client needs, you will find a
simple and concise explanation of the coverages, plus the reasons your
customer should consider them.

It is easy to find the risk information you need. The table of contents is
organized according to 27 different commercial categories, plus personal
and farm/ranch risks. The index is an alphabetical listing of the more than

650 different specific risks that includes the SIC and NAICS codes.
The 2010 edition updates the coverages and the SIC and NAICS codes plus
adds almost 50 new risks. In addition, the agribusiness commercial category

is introduced.

This is a must have for every producer’s library!

Buy two or more different
books & receive a

10% discount on each!

Property and Casualty Insurance — 2009 Edition
By Philip Gordis, CPCU, CLU, and edited by the editors of PF&M

For over 50 years insurance professionals have turned to Property and
Casualty Insurance by Philip Gordis to answer their insurance questions.
The latest update delves into commercial and personal lines coverage forms
along with the history of insurance, risk management techniques plus
concepts such as tort reform, contract law, negligence, no-fault and more.
There is even a chapter covering the basics of life, health and disability
insurance. The index and table of contents make it an easy-to-use teaching
and reference tool.

Easy-to-understand examples throughout the book help readers truly
comprehend the coverage forms and concepts being discussed. This book is
an excellent training tool for a new hire but also an easy to use reference
tool for the rest of office.

roughnotes.com | 800.428.4384



REVISED
JAN 2010 Insurance Words & Their Meanings
Newly revised — January 2010

The Rough Notes Company, Inc., the 25th edition

definitions that are needed by the insurance professional.
This revised book contains:

B Insurance-related terms and definitions in

easy-to-understand language.
INSURANCE WORDS Y guag

& THEIR MEANINGS . . . . .
B Glossaries explaining basic terminology specific

I o s G to the following categories:
* Automotive
* Bond Terms

#30401 ¢ Coin Collecting

$61.50 (plus s/h) o Qonstruction

ISBN#t 978-1-56461-370-3 * Firearms
e Gems and Jewelry

CD version * Legal

#/58012 e Golf

$142.00 (plus s/h) * National Flood Program
¢ Nautical

* Online, including insurance-related online

e Stamp Collecting

Business Building Letters

Business Building Letters CD is for you!

CD version

Edited by the technical & educational products editors of

includes over 5,000 insurance and client-based terms and

Do you send letters to your clients? Are you confident they are
correctly worded? Have you ever been embarrassed when a poorly
written letter was sent to an important client? Would you prefer to
have an editor compose them for you and your staff? Then the

Hundreds of sales, survey, cancellation, claims, anniversary and
special event letters are ready for you to drop into your word
processor and customize for your agency and clients. The letters can
be used for prospecting, relationship building, assistance in account

#/58013 activity, and more. Although primarily for property and casualty
$60.50 (plus s/h) customers, there are more than a dozen life and financial services

ISBN# 978-1-56461-269-4 specific letters.

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.321.1909 25
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Commercial Property Program — Time Element
Coverages — Business Income, Extra Expense
and Leasehold Interests — 2007

#30220

$49.50 (plus s/h)

ISBN# 978-1-56461-308-0
134 pages

The Time Element forms were
updated in November 2008
although the edition date of the
forms is 06/07. This book
analyzes the revised Business
Income (And Extra Expense)
Coverage Forms as well as the
stand-alone Extra Expense and
Leasehold Interest Coverage
Forms. Endorsements and
valuation alternatives are
discussed, along with guidelines
for helping a client select the
correct limit of insurance. This
book will help you be
comfortable guiding your client
through this complex yet vitally
necessary coverage.

Commercial Property Program — Direct Damage
Coverage — Building and Personal Property - 2007

:’\\'.-;.'- - .“ -

A COMMERCIAL
PROPERTY PROGRAM

#30219
$57.50 (plus s/h)

ISBN# 978-1-56461-307-3

218 pages

roughnotes.com | 800.428.4384

The long awaited 06/07 edition
of the Commercial Property
forms are effective in many states
beginning 11/08. The added and
revised direct damage forms are
analyzed and compared to the
prior editions. Important new
endorsements such as the new
margin clause endorsement

are identified and discussed.
Easy-to-follow examples are
provided to explain coinsurance,
ordinance or law coverage and
many other concepts. Important
underwriting and rating
considerations are provided
along with quiz questions and
answers that can be used in an
in-house training session.



ISO Businessowners Coverage Forms

All companies do not adopt
the latest edition of the ISO
form revisions. Therefore, we
are continuing to offer this
review of the 2002 ISO
Businessowners forms as a
service to our customers.

150 Busiv
(

#30209

$52.00 (plus s/h)

ISBN# 978-1-56461-282-3
184 pages

ISO Businessowners Coverage Forms - 2006

The businessowners coverage
form provides coverage for
property, liability, crime and
inland marine exposures. This
package of coverages can be
confusing because there are
important coverage differences
between the coverage provided
by this form and the similar
coverage available under the
monoline versions. This book
provides an analysis of all of the
coverage provided and also
provides comparisons to the
ISO CGL and CPP. In addition,
a comparison to the 2002 BOP
edition is provided.
Underwriting and rating
guidance is provided along with
discussions on a number of
BOP-related topics. Questions
and answers are included so this
book can be used for in-house
training sessions.

ISO BUSINESSOWNERS
Covirace Forms

#30213

$56.00 (plus s/h)

ISBN# 978-1-56461-296-0
198 pages

D,
E

-
-

s

mail Orders:.rnc@roughnotes.co

Commercial Inland Marine Coverage Forms

This unique book looks at the
development of Commercial
Inland Marine and examines the
Nationwide Inland Marine
Definition. It explains how to
build an Inland Marine policy and
discusses which accounts need
Inland Marine coverage. The ISO
filed Inland Marine forms, and
many of the AAIS non-controlled
forms are analyzed.

#30201

$74.00 (plus s/h)

ISBN# 978-1-56461-277-9
356 pages

When a Handshake Isn’t Enough — Understanding
Surety Bonds

Richard C. Lewis looks at both
large and small surety bonds,
providing guidance on how they
operate, are underwritten and
priced. Written by a surety
expert in terms a commercial
underwriter or agent can
understand. One of the most
complete surety guides available!

#30206

$53.50 (plus s/h)

ISBN# 978-1-56461-285-4
142 pages

g@
800.321.1909 27
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Contractor’s Financial Statement: Accounting, Analysis,

and Underwriting

Richard C. Lewis introduces basic
construction accounting and
analytical disciplines. Geared
specifically for the bond underwriter
or agent who specializes in large
contractors, it contains a case study
financial statement that is evaluated

step-by-step throughout the book. It

Contractor’s Financial Statement:
Accounting, Analysis, and
Underwriting

T B s Gy,

#26335

$54.50 (plus s/h)

ISBN# 978-1-56461-152-9
88 pages

provides plenty of examples,
definitions and worksheets for the
novice bond underwriter. Required
reading if you insure contractors.

Workers Compensation & Employers Liability

Coverage Forms

#30215

$56.00 (plus s/h)

ISBN# 978-1-56461-297-7
224 pages

28

This book explores more than just
the workers compensation and
employers liability policy. All
available endorsements are
reviewed with an in-depth look at
some of the more commonly used
ones. Federal issues are reviewed
along with a number of important
topics such as employed minors,
independent contractors and
monopolistic states. Underwriting
and rating topics such as
experience rating, classifications
and certificates of insurance are
also explored. A question and
answer addendum is included so
this book can be used for in-house
training sessions.

roughnotes.com | 800.428.4384

Commercial General Liability Coverage Forms

#30208
$52.00 (plus s/h)

All companies do not adopt
the latest edition of the ISO
form revisions. Therefore,

we are continuing to offer
this review of the 2004
Commercial General Liability
Coverage Forms as a service
to our customers.

ISBN# 978-1-564617-287-8

156 pages

Commercial General Liability Coverage Forms - 2007

ENERAL LINBILITY
Coveract Forus

.2007'-’.9,;'1,;;[”

e

#30218

$52.00 (plus s/h)

ISBN# 978-1-56461-304-2
188 pages

This book analyzes the

2007 version of the Commercial
General Liability Coverage Form.
In addition to a complete analysis
of the occurrence form, a
comparison to the claims-made
form is provided. A description
of every available CGL
countrywide endorsement is
included. Topical discussions on
liquor; care, custody or control;
employment-related practices;
and more are included.
Underwriting and rating
considerations are discussed with
a by-state listing on punitive
damage awards being provided.
The book is written in easy to
understand language with
examples throughout to illustrate
important points. A question and
answer addendum is provided for
easy review or classroom use.



Commercial Auto Program — Business Auto Policy — 2006

#30214

$49.50 (plus s/h)

ISBN# 978-1-564617-295-3
150 pages

The business auto policy is the
workhorse of the commercial
auto program. This book
analyzes the 2006 ISO edition.
All available endorsements are
listed and reviewed.
Underwriting, rating and
important topics such as no-fault
and Canada non-resident motor
vehicle liability are discussed.
Addendums provide by-state
listings of: financial responsibility
limits; uninsured and
underinsured requirements; auto
cancellation and nonrenewal
time requirements; and auto
insurance plan/other shared
market facilities. A question and
answer addendum is provided so
that this book can be used as an
in-house training resource.

Commercial Auto Program — The Garage Policy — 2006

#30217

$47.50 (plus s/h)

ISBN# 978-1-56461-302-8
116 pages

The ISO Garage Policy combines
coverage for general liability and
automobile exposures, but coverage
gaps still exist because the match is
not perfect. This book explains the
benefits of the Garage Policy and
illustrates some of the gaps that
develop when a client is moved to
or from a garage policy.

Special features include a
comparison of the ISO Business
Auto Policy and the Garage Policy
along with a comparison of the ISO
Commercial General Liability
Coverage Form and the Garage
Policy. A question and answer
section is included, which enhances
the book’s use in a classroom setting.

B b (.-} P~
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Personal Lines Library — 2005 Personal Auto Policy

#302170

$56.00 (plus s/h)

ISBN# 978-1-56461-289-2
208 pages

The Personal Auto Policy is explored in
an easy-to-understand format with
frequent examples to help explain the
difficult concepts. A number of
endorsements are reviewed in detail
and topics such as car pooling and no-
fault fundamentals are discussed.
Added features include comparisons of
the 2005 PAP to prior editions and to
the Business Auto Policy; a listing of
state requirements for non-renewal and
cancellation; uninsured/underinsured
motorists plus state insurance plans
and financial requirement limits; and
even a youthful operator driver safety
agreement. A question and answer
addendum is provided for easy review
or classroom use.

Personal Lines Library — Homeowners 2000 Coverage Forms

#30212

$56.00 (plus s/h)

ISBN# 978-1-56461-291-5
2170 pages

30

The HO-3 form is analyzed in
this book. Then a comparison is
provided for all other HO
forms. A listing and explanation
of all countrywide endorsements
is provided with expanded
discussions for endorsements
such as earcthquake, scheduled
personal property, water backup
and sump discharge, and
refrigerated property coverage.
A chapter is devoted to the in-
home business concerns and
solutions including a
reproducible questionnaire. A
question and answer addendum
is provided for easy review or
classroom use.

roughnotes.com | 800.428.4384

Personal Lines Library — Umbrella and Inland Marine
Coverage Forms

Don’t leave your clients with
just the basic coverages! This
book provides analysis of
umbrella and inland marine
coverages that most clients
should purchase. More than
just a coverage analysis, this
book provides examples of
catastrophic losses to aid in
selling the umbrella coverage,
and glossaries of terms relating
to collectibles to aid in selling
the inland marine.

#30211

$56.00 (plus s/h)

ISBN# 978-1-56461-290-8
238 pages

Trust and Dishonesty — ISO Crime Coverages and SAA

Financial Institution Bonds

All companies do not adopt the
latest edition of the ISO form
revisions. Therefore, we are
continuing to offer this review
of the 2002 ISO Crime forms as

a service to our customers.

#30207
$56.00 (plus s/h)
ISBN# 978-1-56461-286-1

214 pages



Trust and Dishonesty — ISO Crime Coverages and SAA
Financial Institution Bonds—2006

Your customer’s first shock is that a
trusted employee has stolen money or
inventory. Your customer should not be
shocked a second time by learning that
the loss is not insured. Trust and
Dishonesty can help! This book reviews
both ISO Crime Coverage Forms and
SAA Financial Institution Bonds and
points out important coverages,
exclusions and conditions in each.
Special features include an explanation

of ERISA; counterfeit cashier’s checks; Buy two or more different

comparison of Loss Sustained and books & receive a

Discovery forms; and Application for 10% discount on each!
#30216 Financial Institution Bonds. A question

$56.00 (plus s/h) and answer section is included so that
ISBN# 978-1-56461-307-1  this book can be used for in-house

training sessions.

232 pages
Getting Organized for Sales Success The Right Choice (Hires That Meet Your Agency Needs)
Walter J. Shields, CLU, ChFC, Stop wasting money hiring the
Getting takes you through the T Right Shot: wrong person! The largest
Organized step-by-step process of selling | s expense in most businesses is
for life insurance: getting set, I Hll'eS the cost for human resources—
S e opening the case, answerin THAT your staff—so getting and
Sales Suetss objectic%ns, effective sales taglks MEET [ keeping the rig%lt peogple is
. and closing the sale. AGENCY important. This guide helps you
WallE SRR R SIS ‘ Needs to do just that by explaining the
- components of the hiring
. process, from pre-interview
The Rough Netes Company. Inc. N .
preparation, testing and legal
issues related to conducting the

interview, to post-interview

#29220 #26050 analysis, reference checking, and
$22.00 (plus s/h) $15.95 (plus s/h) response letters. Get this before
ISBN# 978-0-94232-665-9 ISBN# 978-1-56461-123-9  you hire your next employee.
120 pages 128 pages
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THE RONOCO -
SIX- AND TWELVE-MONTHS
CALCULATOR

For 6-Months and 1.y,
Pro Rata and Sha?n:u:k“
Eamed and Ynsame Facines

RONOCO
CALCULATOR WHEELS
AGENCY SUPPLIES

Calculator Wheels—Automated ...................... 34
Calculator Wheels—Manual . ......................... 36
Calculator Wheels—Online .......................... 35
Card File System 3”x5” ......... ... ... ... ... ... 43
Cash Journal Sheets ......... ... ... .. .. ... 40
Cash Receipts ........... ..o, 40
Cash Received Journal Sheets ........................ 40
Checks—Redi-Voucher . ........ ... .. ... .. .. .... 39
Credit MEMOS . .. oottt 38
DirectBillForms ............. ... ... 40
IBAVEIEIPES 0 000000000000 000000000000000000000000000¢ 42
Folders . ...... ... 43
Ledger Line & Expiration Sheets ..................... 39
ILeslgeF SAEEIS coooooocccccooocccocooococcoscsososooa 39
Redi-Credit Coupons .......... ..o, 40
Redi-Grams .. ........oiiti i 39
Redi-Set Forms Systems .......................... 37,38
Renewal Forms ............ ... ... 0., 40
Tabbed Expiration Cards ............................ 43
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RONOCO Calculator Wheels® have provided
the insurance industry with quick, accurate,
time-saving pro rata and short-rate factors for
over 30 years.

The 32 bit version

AUTOMATED RONOCO
CALCULATOR WHEEL®

Runs on all the newer PC operating systems including
Windows 2000® or Windows XP® and provides
premium adjustments for:

e Written premium

* Earned premium for both additional and return premium endorsements

* Return premium for cancellations using pro rata, 90% short-rate or

traditional short-rate
* Single transactions
* Multi-transactions — including offsets and onsets

You are in control of:

* Setting the rounding method — ranging from a tenth
of a penny to one hundred dollars

* Choosing the policy term — from 1 month to 5 years

* Saving calculations to return to at a later time

* Producing a hard copy only when needed

* Finding a target cancellation date by inputting the
premium on hand

* Deciding to use or ignore leap year

* Setting system defaults by user and by policy type

* Exporting information to Excel® or Windows®

The Automated RONOCO Calculator Wheel installs as a

Windows® desktop program on individual workstations.

As always, quantity discounts are available.

1-10 Workstations . . .. $225.00 (plus s /h)
Annual renewal

(Note: Minimum System Requirements: Windows 95° or better, 10MB hard disk space.
This program supports all of the RONOCO calculator wheels except # 27010 and # 27007 .
The old ISO 2.7 and 4.4 prepaid options are no longer available.)

34 roughnotes.com | 800.428.4384



Bright ideas are
sometimes reinvented...

ONLINE RONOCO CALCULATOR WHEEL

2} Rough Notes - Calculator Wheels - Micrasoft Internet Explorer

The Rough Notes Company, Inc.
Cnline Automated Calculator Wheels @2002

Insurance Company |The General Insurance Company Policy hNumber |1 234567
Policy Type |Package Name [Panzy Florists
Calculstion Methed  [RONOCO Calculstor Wheel Factors | Address [528 Main Street

PremiumRounding  [301  ¥] Address |
Term 12 Months * City |Greenvile

Policy Effective Date |1 21372009 E E)q:iu‘lh’!lﬂﬂaﬂ‘ﬂ‘lo State, Zip FH F(B2Bﬂ

Wiritten Premium Cancallation Eamed Premium bulti-Transactions
[Calcuiation Type: Vitten Premium 2]
(Calculation Method: RONOCO Calculator Wheel Factors
Crcrode S Bate 232009 IPolicy Term: 12 Months(s)
Effective Date: 12132009
Cowv Endd Date 1213200
2 € xpiration Date: 121132010
iFull Term Length: 365 Day(s)
& Full Term Premiuen fr2.834 00 Coverage Start Date; 12/13/2009
 Gross Written Premium Em‘m (Coverage End Date: 12432010
iCoverage Length: 365 Day(s)
& Commission Im% [Pro Rate Earned Factor: 1.000
% iFull Term Premium: $2,834 .00
 Chishn® [rmsen Gross VWitten Premium: $2,34.00
- Ci ission Rate; 10.00%
Net Viritten Premium [s2.55060 ICommission Amourt: $283.40
ihet VWritten Premium: $2 55060
iLeap Dayis)y lanoring
Perform Caiculations | Help |

Prln1|

Do you need a calculator wheel for basic functions only?

Then try the Online Calculator Wheel. Since it is an internet-based subscription service, you
can access it from any computer and quickly answer pro rata and short-rate questions for your
customers. This convenient tool even handles multi-transactions including onsets and offsets!
The print function allows you to supply the needed documentation.

71-10 Users . ... $175.25

Annual renewal $75.00

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.321.1909 35
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OLD SHORT RATE
METHOD WHEELS:

6- & 12-month
Calculator
(Green outer
ring/blue inner
ring/white arm)
Gives earned and unearned, pro
rata and OLD short-rate factors
for 6- and 12-month policies.
#27006 ........... $75.00

1- & 3-Year
Calculator
(White outer
ring/white inner
ring/green arm)
Gives unearned pro rata and
short-rate premium factors. Uses
OLD short-rate tables for 1- and
3-year policies. The 3-year policies
use a 2.7 multiplier.

#27010 . .......... $75.00

1-3-5-Year
Calculator
(White outer
ring/yellow inner
ring/white arm)
Gives earned premium, pro rata
and OLD short-rate factors. The
3-year policies use a 2.7 multiplier
and the 5-year policies use a

4.4 multiplier.

#27007 ..o $75.00

These large, 10-1/2” diameter RONOCO Calculator Wheels© are
simple to use and save time in figuring additional and return premiums
along with cancellations. Instructions are written on the wheel, and the
appropriate factor is obtained in 3 easy steps.

In order to get the correct wheel, it is important to know the type of
short rate factor that is needed, the policy term and whether earned or
unearned factors are needed.

Current ISO rules call for short rate being 90% of pro rata. Some
companies still use the prior short rate tables. We provide wheels using
each method.

90% SHORT RATE
METHOD WHEELS:

1- & 3-Year
Calculator

(White outer
ring/yellow inner
ring/white arm)
Gives earned pro rata and short-
rate premium (90% of pro rata)
factors. The 3-year policies use
12-month policies. a 3.0 multdiplier.

#27025 ..o iii i $75.00 #27009 ... .00 $75.00

6- & 12-month
Calculator
(White outer
ring/pink inner
ring/white arm)
Gives earned and unearned
pro rata and short-rate (90% of

pro rata) factors for 6- and

3-6-12-month
1- & 3-Year Personal Auto
Calculator Policy Calculator
(White outer Used only for

the ISO Personal
Auto Policy.

Gives earned and unearned pro
rata and short-rate (90% of
pro rata) factors for 3- ,6- and

ring/white inner
ring/yellow arm)
Gives unearned pro rata and
short-rate premium (90% of
pro rata) factors. The 3-year
policies use a 3.0 multiplier. 12-month periods.
#27008 .. ... ... $75.00 #27026 .. ..o $75.00

Phone for quantity discount information (6 or more).

roughnotes.com | 800.428.4384



To many agencies, Rough Notes is the Redi-Set form
system. Many agencies continue to use—and always will
use—this method of agency management. Although we
are showing only our most popular Redi-Set forms, we
continue to inventory and print all of the Redi-Set
products that have been made available over the years.

B Redi-Set Invoice/Credit

B Cash Received Journal

B Redi-Notes and Letterheads
B Forms for Direct Billing

B Redi-Voucher Checks

Take a look at some of the most popular traditional forms:

Redi- 5. G R
| General Insurance Agency, Inc.

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.327.1909

B Account Folders and Cards

RNC Redi-Sets

Choose your 3- to 8-part set from sheets and colors listed below:

#02011—Invoice—White

#02012—Invoice—Blue

#02015—Statement— White

#02017—Statement—DBlue

#02028—Expiration

#02023—Account Current—Punched for Binder
#02026—Policy Register—Punched for Binder
#02027—Posting Copy—Punched for Binder
#02014—Accounts Receivable—Ledger Line Punched for Binder

Prices For Rough Notes Redi-Set Billing Forms

1,000 +1,000s
3-part  $489.00 $267.50
4-part  $587.50 $360.75
5-part $687.50 $458.50
6-part  $780.00 $551.75
7-part  $878.00 $647.50
8-part  $971.00 $746.25

Redi-Set Billing Forms
Credit/Invoice Memo
Choose your 3- to 8-part set from sheets and colors listed below:

#02611—Invoice—White Perforated
#02612—Invoice—Blue Perforated
#02615—Statement—White Perforated
#02617—Statement—Blue Perforated
#02628—Expiration

#02623—Account Current—Punched for Binder
#02625—Company Remittance—Punched for Binder
#02626—Policy Register—Punched for Binder
#02627—Unlabeled—Punched for Binder
#02614—Accounts Receivable—Punched for Binder
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Redi-Memo Imprinted Sets
Agency imprint in top right or left
corner, furnish 3-4 lines of imprint
copy when ordering. Minimum
imprinted order is 1,000 sets.

#09020—Two-Part Sets Imprinted
(Makes original and duplicate copies.)
1,000 sets $238.75
+1,000s $126.25

#09060—Three-Part Sets Imprinted
(Makes original, duplicate and
triplicate copies.)
1,000 sets $318.00
+1,000s $204.00

Without Imprint

Form designed for typed or written
fill-in addresses and without individual
agency imprinting.

#09040—Two-Part Sets
Original + 1 copy.
500 sets $117.50
+500s $52.25

#09080—Three-Part Sets
Original + 2 copies.
500 sets $172.50
+500s $83.75

Redi-Notes & Redi-Letterhead

#09100—Redi-Notes Three-Part Sets

Imprinted
Original + 2 color-coded copies.

Furnish 3-4 lines of imprint copy.

1,000 sets $396.25
+1,000s $289.00

Sets Without Imprint

Type or write the message and address.

500 sets $188.00
+500s $148.50

CRERIT MEMO

#02360—Credit Memos Four-Part
Sets Imprinted
500 sets $363.25
+500s $165.50

roughnotes.com | 800.428.4384

Credit Memos
Include imprint copy with your order.
#02340—Credit Memos Three-Part

Sets Imprinted

500 sets $317.25
+500s $123.50

CREDIT MEMO

A one-time cut charge of
$54.00 will be made for
new imprints, changes, or if
your last order was placed
over three years ago.



Redi-Grams
Two-part forms; standard ink-black;
minimum order—500.

#09756—Claim Check (to insured)
#09757—Notice to Claim Department
#09758—Endorsement (mailed to insured)
#09760—Policy Certificate (mailed
to insured)
#09762—Important Notice
#09763—Renewal Policy (mailed
to insured)
#09764—Renewal Policy (mortgage)
#09766—THANK YOU! (policy to insured
is enclosed)
#09767—Important Premium Notice
(premium due)
#09768—Installment Notice
#09769—Insurance Not Renewed
#09777—Renewal Instructions
to Company
#09781—Collection Reminder
#09782—Warning—Pre-Cancellation Notice
#09790—Multi-Purpose (blank)
500 sets $229.75
1,000 sets $292.50

#09780—Multi-Purpose (no message)
Price includes agency imprint and

slogan—no message.
500 sets $161.00
1,000 sets $224.00

Personalize your Redi-Gram with your own
message—$47.50 additional. Prices include
imprinting.

Use envelopes #05750—#10 Left

Redi-Voucher Checks

#05320—Green

Operating Account Check with pre-printed
account codes for Rough Notes Systems on
voucher stub.

#05340—Tan

Trust Account Check with spaces for
Description, Account Number, Debit and
Credit on voucher stub.

#05346—Blue

Third Account Check. Often used as Premium
Trust Check but could be used as Operating
Account or as Real Estate Checking Account.

500 Sets $550.88
1,000 Sets $937.88
+1,000s $762.00

Ledger Line & Expiration Sheets
#04140—Ledger Line & Expiration

500 sets $69.25
+500s $45.25
Ledger Sheets

#04220—Ledger Sheet/green
#04240—Ledger Sheet/white

100 $24.50
500 $97.00
1000 $186.25

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.327.1909
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Cash Received Journal Sheets
#08281—Cash Received
Journal Sheets
117 x 11”—including deposit slip—on
RNC carbonless paper.

100 sheets $111.75

#08240—Cash Received

Journal Sheets

8-1/2” x 11” (without columns for old
balance and new balance.)

100 sheets $94.25

Cash Journal Sheets
#08080—Agency cash
journal sheet
#08120—Financial statement sheet
#08160—Income/expense
statement sheet
#08200—General ledger sheet
(12” x 11”)

Minimum order—50 sheets
50 sheets $107.94
100 sheets  $211.80

Thank You!

Cash Receipts
#08732—Receipt Form
For use with Cash Received Journal

(#08281 or #08240) on bond paper.

Imprinted.

#08260—Receipt Form
For use with Cash Received Journal
(#08240 or #08281) on bond paper.
Imprinted.
500 receipts $142.00
1,000 receipts $177.25
$87.25

+1,000s

Redi-Credit Coupons
#06049—Covers and Slips

Prices include covers and address slips.

Imprinted.
100 Sets $237.75
+100s $158.50
#06075—-Coupons only
100 Sets $96.33

#06050—Coupon slips
Blank covers and address slips.
100 Sets $150.25
+100s $83.00

roughnotes.com | 800.428.4384

Forms For Direct Billing
#02420—Three-Part Direct
Billing Sets
Expiration Records
Ledger-Line Records

Policy Register
Unimprinted.
200 Sets $118.00
500 Sets $228.50
+500s $185.25

Renewal Request Form

#09341-Four-Part RNC (5x8)

Original + 3 copies.

Imprinted.
500 sets $314.75
1,000 sets $459.50

Blank original + 3 copies.
500 sets $185.00
1,000 sets $335.50

Need Envelopes
for Redi-Forms?
See page 42.



Special Pricing Information

Imprinting:
Prices include imprinting on two sheets.
Add $62.25 per 1,000 sheets for each additional imprinted sheet.

Imprinting in other than black or dark blue ink:
$87.50 per order.

Two Color Imprints:
$93.75 first 1,000 imprinted sheets.
$56.00 each additional 1,000 sheets.

A one-time cut charge of $54.00 will be made for new imprints, changes, or
if last order was placed over three years ago.

Numbering:

$56.75 per 1,000 sets. ($50.00 minimum)

Special Punching:
$62.25 per 1,000. ($100.00 minimum)

If you use an extra heavy buff ledger accounts receivable copy, it will not
be punched and will precede the expiration copy.
Add $93.50 per 1,000 sets ordered.

Allow eight weeks for delivery of imprinted items.

Prices subject to change without notice.

Ordering Agency Forms

1. Using the order form on page 44, fill in the product number, the product name, the
quantity and the price.

2. Note whether your form should be personalized and, if so, provide your imprint copy.

3. Note whether your imprint should be in the standard black or blue ink or in your
company color. If you prefer a special color, please give us the Pantone (PMS) number
or send us a sample. Thacs it. Simply fax, mail or phone in your order!

Our Philosophy

The Rough Notes Company is committed to providing tools for all insurance agents,
regardless of the level of automation. We back this commitment with a full inventory of
manual forms as well as automated tools. If you don't see your favorite product, fax us a
sample and we will match it for you.

E-mail Orders: rnc@roughnotes.com | Fax Orders: 800.327.1909
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Window Envelopes

For Redi-Set Invoices and other standard forms.

#05750—Left Window—#10 Size (4-1/8” x 9-1/2”) ]
#05760—Right Window—+#10 Size (4-1/8” x 9-1/2”)

Use for Invoice, Statement or Credit Memo if insurance policy will be
included in envelope. Also use for Commercial Account Statements,
Renewal Notice, Invoice/Credit, Redi-Grams, Redi-Notes and other
correspondence forms.

#05745—Left Window—#8 Size (3-5/8” x 8-5/8”)
#05755—Right Window—+#8 Size (3-5/8” x 8-5/8”)

Use when mailing Redi-Set Statements only, and/or with collection

reply envelopes.
For General Correspondence
#05891—#10 Size (4-1/8” x 9-1/2”) No Window

This is a premium quality envelope for use in general correspondence
and can be imprinted with agency name, address, etc.

Reply Envelopes

Collection Reply Envelopes #5 Size (3-1/2” x 8-1/2”)
Envelope has return address on flap. Please furnish business reply =
permit number if wanted.

#05730—White stock
#05728—Pink stock—Printed flap
For pink stock, add $332.00 per 1,000 to envelope prices shown.

Imprinted Envelope Prices

500 1,000 +1,000s
$125.75 $176.50 $103.00

Imprints: Prices include 3-4 lines, corner imprint for window envelopes or plain envelopes; for

collection-reply envelopes include name and address plus business reply permit. Quantity prices
apply for envelopes using identical imprints.

Colors: Specify blue or black ink.

Two Colors: Add 50% to price for two-color imprints. Extra time required for delivery.

Special Colors: We will try to match the color you select but cannot guarantee a perfect match.
Add $50.00 per order for colors other than blue or black ink and enclose a sample.

roughnotes.com | 800.428.4384



Insured’s Account Folders

Color Coded

Four Daily Report File Folders—each

with a different color code designating

the type of risk.

Printed on 150 Ib. manila stock paper.

#27550—Personal Lines—Blue

#27552—Professional People—
Brown

#27556—Business Other Than
Manufacturing—Red

#27558—Manufacturing

Risks—Green
100 $149.00
+100s $100.50

3” x 5” Card File System
All cards are printed in black ink on
white card stock.
#27850—Expiration Card
#27851—Assured’s Line Card
Minimum Order 200.
200 cards $65.25
+100s $17.25

Customer Line Folders For

8” x 5” Sheets

#05015—Printed Folders

Printed inside and out, to show
schedule of insurance and prospect
check-up—black ink on heavy manila
card stock.

#05030—Blank Folders

Same as above, but with no printing
on face or inside.

100 $74.75
250 $177.00
500 $347.75
750 $518.75
1,000 $689.31

#05135—Alphabetical Guide Sheets
8” x 5”7 Need size and description.
25 subdivisions $40.50

Tabbed Expiration Cards 3x5
Cards are tabbed to indicate month.
#27857—Tabbed Expiration Cards

Set of 1,200

(100 for each

month) $333.25

In packages of

100 for each

month $39.50 each
(Specify Months)

=i o
==L

Assured Line Folders

150 Ib. manila stock paper, black

printing, in letterhead size.

#05620-Letterhead Size

(11-3/4" x 9-1/2")
100 $130.95

$100.17

+100s

Daily Report Folders

150 Ib. manila stock paper,

black printing.
#05635—(11-3/4” x 9-1/2”)
100 per box; company name and
date, unlined.

100 $130.50
200 $220.00
= r-. :
r

Tabbed Expiration Cards 8x5
Cards are tabbed to indicate month.
#27862—Tabbed Expiration Cards

Set of 1,200

(100 for each

month) $350.00

In packages of

100 for each

month $45.50 each
(Specify Months)
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ORDER FORM The Rough Notes Company, Inc.

o Bill To: e Ship To (if DIFFERENT than “Bill T0”):

Customer Number: Name:
Name: Agency/Company Name:
Company:
Street Address: Street Address:
City: City:
State: Zip: State: Zip:
Phone: () Fax: () Phone: () Fax: ()
6 ltem Qty. Description meint Price

Total Amount of Merchandise | §
0 Method of Payment o _ )
(d Payment Enclosed 1 Bill Me 1 Charge To My Credit Card Shinping/andling Charges® | §
[ MasterCard [ VISA (1 American Express [ Discover Indiana Residents Tax (7%) | $
Total Amount Due | $
Credit Card Number V-Code*
el agree to pay the above charges.
Signature Exp Date
Signature
Name on card (please print)
o Imprint Orders

Credit Card Billing Address if different from above. (Required) IMPORTANT: Please fill in information as it should print
Corporate CreditCard 1 Yes [ No (Required) or attach sample of current imprinted item.
*V-Code is Required To Process Your Credit Card: *Note any changes to copy. You will receive a faxed proof.
AX = 4 Digit Code on Front of Card
MC/VISA/Discover = 3 Digit Code on Back of Card Company

(Make checks payable to: The Rough Notes Company, Inc.)
Address

SHIPPING/HANDLING CHARGES

Total Order Amount S/H Charge City/State/Zip
$0-$50.00 ... $12.00
$50.01 - 100.00 ................ $14.00 Phone ()
$100.01 -150.00 ..o, $21.00 Web site
$150.01-250.00 ............... $26.00 _
$250.01 - 500.00 . .............. $30.00 E-mail
$500.01 ........ $17.00+ Actual freight charges Other

All software products ............ $11.00
Software is non-returnable once the seal is broken.
Actual shipping charges may apply to items shipped outside the continental U.S.
Overnight delivery services are available. Call for details.

Imprint Color: 1 Black 1 Blue 1 Other PMS#
a Color Sample Included




